Executive Women's Golf Association to be Rebranded as
LPGA Women Who Play
Will become a branch of the LPGA Foundation, remains committed to creating local and
national golf communities for women
RANCHO MIRAGE, Calif., March 27, 2018 – The Ladies Professional Golf Association (LPGA)
announced today that the Executive Women's Golf Association (EWGA) will officially join the LPGA
family and be rebranded as 'LPGA Women Who Play,' the final structural step in a strategic alliance
between the two organizations to further promote the growth of women's golf.
The EWGA will become a branch of the LPGA Foundation with an overarching goal to create additional
playing opportunities for women golfers, which is viewed by both organizations as the perfect
complement to the LPGA Women’s Network, a digital platform for female players to share their passion
for the game.
The newly created LPGA Women Who Play will remain focused on creating local and national golf
communities and experiences for its thousands of members and hundreds of chapters across the
globe.
"The EWGA is an incredible network of amateur women golfers who love to play this great game," said
LPGA Commissioner Mike Whan. “By combining forces with the LPGA, we look to further enhance the
benefits and experiences associated with membership. We believe the LPGA can provide both the
resources and financial support needed to take this wonderful organization of passionate women to the
next level.”
Nancy Henderson, Chief Teaching Officer for the LPGA Teaching & Club Professionals and President
of The LPGA Foundation, added: "As we rolled out the LPGA Women's Network, it was clear to us that
the missing piece was the 'play' component, and we have now been able to welcome the EWGA to the
LPGA family as that play component.
"Our intention is take what the EWGA has built in terms of a base over their 25-plus years and to help
elevate that by putting the full resources of the LPGA behind it. Our goal is to grow the player and
chapter base to create more opportunities for women golfers in a comfortable environment."

This strategic alliance brings together the LPGA, one of the longest-running women's professional
sports associations in the world, and the EWGA, the largest national women’s amateur golf
organization, which currently has nearly 12,000 members spanning approximately 100 communities in
the United States, Canada, Bermuda and Italy.
"Our members can expect the same commitment to growing their local and national golf community,
now powered by the resources of the LPGA and LPGA Foundation,” said Jane Geddes, who as the
CEO of the EWGA will lead LPGA Women Who Play as its Executive Director.
“Not only will this move create enhanced experiences and events for existing members, but we believe
it provides our organization with a platform to attract a new audience of women to local chapters and
the game of golf."
While the restructuring of this alliance was made official with today’s announcement during the buildup
to the year's first major championship, the ANA Inspiration, the EWGA and LPGA Foundation will be
working hand-in-hand over the coming weeks and months with volunteer leaders and members across
the country to ensure a smooth and official transition, chapter by chapter.
Together, the LPGA, LPGA Women’s Network and LPGA Women Who Play will create a seamless
transition for women looking to go from aspiring player to recreational golfer and serve as an advocate
for positive change within the game.
About LPGA Women Who Play
LPGA Women Who Play is the largest women’s amateur golf association in the world. Formerly known
as the Executive Women’s Golf Association, the organization maintains 12,000 members in over 100
local chapters. It also hosts more than 7,500 local and national activities every year, including social
outings, league play, networking opportunities and competitive amateur events such as the LPGA
Women Who Play Championship and LPGA Women Who Play Cup. Through the LPGA Foundation
and LPGA Women’s Network, LPGA Women Who Play creates a seamless transition for women
looking to go from aspiring player to recreational golfer and serve as an advocate for positive change
within the game.
About the LPGA Women’s Network
Born as an extension of the LPGA’s mission to empower women through the game of golf, the LPGA
Women’s Network was launched in August 2017 to provide women with advice for their golf games,
and inspiration for their lives. The LPGA Women’s Network is a digital platform designed to unite
women and help them better enjoy the game of golf. At LPGAWomensNetwork.com, visitors are offered
thoughtful, high-quality golf instruction and inspirational content crafted with women in mind.
Top LPGA players lend their voices to the site, sharing personal and introspective stories that give
readers a glimpse into their lives from inside and outside the ropes of the LPGA Tour. The LPGA
Women’s Network also features articles and op-ed pieces from some of the leading thought-leaders
and tastemakers in the world of golf for women. LPGA Women’s Network subscribers receive the most
popular video and editorial content from the blog in a bi-weekly e-newsletter and have access to
exclusive LPGA partner discounts and benefits. Read the latest stories and subscribe at
www.LPGAWomensNetwork.com. Join the social conversation at
www.facebook.com/lpgawomensnetwork , www.twitter.com/lpgawomen ,
www.instagram.com/lpgawomensnetwork

About the LPGA
The LPGA is the world’s leading professional golf organization for women. Founded in 1950 and
headquartered in Daytona Beach, Fla., the association celebrates a diverse and storied membership
with more than 2,300 members representing more than 30 countries. With a vision to inspire, empower,
educate and entertain by showcasing the very best of women’s golf, LPGA Tour Professionals compete
across the globe, while the Symetra Tour, the official development and qualifying tour of the LPGA,
consistently produces a pipeline of talent ready for the world stage. Additionally, LPGA Teaching and
Club Professionals directly impact the game through teaching, coaching and management.
The LPGA demonstrates its dedication to the development of the game through The LPGA Foundation.
Since 1991, this charitable organization has been committed to empowering and supporting girls and
women through developmental and humanitarian golf initiatives, such as LPGA*USGA Girls Golf.
Follow the LPGA on its television home, Golf Channel, and on the web via www.LPGA.com. Join the
social conversation at www.facebook.com/lpga, www.twitter.com/lpga and
www.youtube.com/lpgavideo, and on Instagram at @lpga_tour.
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